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Thank you for your interest in the School of Business at St. Thomas Aquinas College. If current trends continue you will experience
a variety of different careers in diverse areas over your lifetime. What a great opportunity for you! Our Faculty will work with you to
take advantage of these opportunities by developing your general and professional skills as an accounting, finance, management,
marketing or sport management major. Your studies in the School of Business will help prepare you for these opportunities not
only in the business world, but in a variety of other professions or as preparation for graduate school.
We recently opened the Bloomberg Professional Laboratory which provides students with the same platform for news, data, analytics,
and research that is used by the world’s leading banks, investment firms, government agencies and public policy makers, law firms,
libraries, and media outlets. The Laboratory is an innovative resource providing students real-world training and experience which
give them an advantage in starting their career and competing in the global market place.

SCHOOL OF BUSINESS

Ethics, Communication Skills, Experiential Leaning and Study Beyond opportunities are the foundation cornerstones for students in
the School of Business. These cornerstones allow students to integrate social responsibility, effective communication, and application
of their formal education to practical problems across all academic disciplines. You also have the option to study international
business, management information systems, economics, human resource management, marketing, or sport management as part
of a minor or specialization.
If you’re considering a career in accounting, we have a registered 150 credit Bachelor of Science in Accounting/ Master of Business
Administration degree program that that allows you to complete the MBA and qualifies you to sit for the New York State Certified
Public Accountants Examination.
We also can customize your major to take advantage of our Master of Business Administration degree with concentrations in
finance, management, marketing and a customizable general degree.
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St. Thomas Aquinas College has received specialized accreditation for its business programs through the International Assembly for
Collegiate Business Education (IACBE), located at 11374 Strang Line Road in Lenexa, Kansas, USA. The business programs in the
following degrees are accredited by the IACBE:
• Master of Business Administration.
• Bachelor of Science in: Accounting, Business Administration, Finance and Marketing.
The IACBE is known internationally and our graduates who pursue careers around the globe will benefit from this accreditation.

BEST. YOU. EVER.
“Faculty here will become your teachers, mentors, and friends.”
- MICHAEL MURPHY, MBA, DEAN, SCHOOL OF BUSINESS
PROFESSOR OF BUSINESS ADMINISTRATION

Front Cover: Front Cover: Left photo features STAC's Business Club trip to the NASDAQ. Top right photo features
STAC's Business Club's trip to the set and live taping of CNBC's Fast Money. Bottom right photo features STAC's
new Professional Bloomberg Laboratory.

ACCOUNTING
The effective use of financial information is essential for decision makers in business, industry, banking, government, law and many
related fields. Individuals with a strong background in accounting are in great demand for positions such as financial analysts, estate
planners, investment counselors, market researchers, auditors, comptrollers and accounting managers.
The accounting program achieves a balance between an extensive liberal arts curriculum and the study of accounting and other
business disciplines. The student who graduates with an accounting degree will have the ability to think critically and solve issues
involving complex accounting and business issues, as well as gain an understanding of accounting theory and practical applications.
The program also emphasizes an ethical perspective of the global economy and prepares graduates to meet the needs of the
modern workplace. Students begin with acquiring a basic understanding of accounting in two introductory courses and then
continue in the program in courses such as Cost and Budgets, Federal Income Taxation, Auditing, and Advanced Accounting.
After developing a required understanding of the overall operations of the financial market, accounting majors apply their
accounting training in describing and assessing opportunities and risks in the business arena.
Upon completion of the Accounting major, students will:
• Be able to use modern technology for problem solving and other related tasks in accounting.
• Be able to understand, prepare and analyze financial statements in order to facilitate decision making.
• Learn to develop an ethical perspective when confronting accounting issues.
• Enhance communication skills through research projects and case study analyses.
• Understand the global aspects of business.
• Be informed of internship and part-time work opportunities during their undergraduate years. They will also be guided when
seeking full-time careers or graduate school admission up graduation in the field of accounting, especially the requirements
for the CPA designation.
There is an informal accounting lab to help students hone their skills while working with our dedicated faculty in a smaller setting.
The accounting faculty is dedicated to maintaining a high standard of teaching. They continue their professional development through
continuing education, scholarship, participation in professional organizations, and service to the College and the community.
MBA Program
We offer a five-year combined Bachelor of Science in Accounting and MBA degree (rather than the six or more years normally
required) . This program is registered with New York State and meets the education requirements for licensure as a certified public
accountant. Students can continue into the college’s Master of Business Administration program upon graduation and earn their
degree in as little as one year.
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Careers
If you are interested in positions in public accounting, auditing, taxation, or managerial accounting, you should major in accounting.
For more information about what you can do with this major, visit our Career Development website at www.stac.edu/careerdevelopment.
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FINANCE
Finance focuses on how organizations can use capital, credit, and different financial instruments to meet the organization’s objectives.
Students who major in Finance learn about the essentials of wealth accumulation, capital flows, capital markets and mobility, risk
management, and mergers and acquisitions.
Finance majors have the opportunity to learn the principles and techniques of financial analysis and gain knowledge about the capital
management, current issues in finance, international finance, and portfolio management. The Bloomberg Professional Laboratory
provides students a state of the art facility to learn and apply these techniques
The Finance program provides quality and balanced education to students, empowering them with technical skills and knowledge,
and guiding them towards professional and ethical conduct.
Upon completion of the Finance major, students will:

SCHOOL OF BUSINESS

•
•
•
•
•

Demonstrate awareness of the “classic literature” of finance.
Demonstrate awareness of the global aspects of finance.
Demonstrate awareness of ethical considerations in evaluating financial analysis.
Demonstrate problem-solving skills involving quantitative and statistical analysis.
Demonstrate strong communication skills.

Careers
If you are interested in a career in fields as varied as corporate and public finance, banking, insurance, personal financial planning,
money management, you should consider a major in Finance.

HOSPITALITY MANAGEMENT (Planned New Program for 2016*)

2016

Hospitality Management is part of the travel and tourism industry and includes professional managers in areas such as hotels, event
planning, country clubs, and foodservice organizations. Successful professionals in this industry combine core business analytical
skills with well-developed “people skills” to offer a superior guest experience. Leaders and employees of hospitality firms recognize
and are attuned to their guests’ individual needs as well as the business requirements of the organization. They have opportunities
to apply this expertise in a local community or in global cities from New York to London to Beijing.
Hospitality Management at STAC
The Hospitality Management major provides students a program of study where they will develop the knowledge and skills needed
to guide organizations and their staffs in the successful delivery of hospitality services.
Our faculty prepare students to have an understanding of the major areas that a hospitality manager will navigate, and develop their
abilities to analyze, evaluate, and think critically when managing the customer experience. The students will develop an understanding of how social, cultural, global, ethical, and economic forces affect all aspects of the industry. Emphasis is placed on written
analysis, oral presentation, extensive student discussion and practical experiences in the industry.
Upon completion of the Hospitality Management major, students will:
• Identify and explain management concepts, principles and processes in operational areas of business and hospitality
organizations.
• Describe and demonstrate the fundamental principles of leadership and model the behavior of effective managers.
• Analyze and synthesize hospitality managerial and leadership skills through strategic critical thinking and problem-solving.
• Demonstrate effective ethical behavior and understand current legal issues.
• Demonstrate financial and technical knowledge about hospitality business applications and operations.
• Demonstrate awareness of global aspects of the hospitality industry and the skills necessary to take advantage of global
opportunities.
MBA Program
Students can continue into the college’s Master of Business Administration program upon graduation and earn their degree in as
little as one year.
Careers
If you are interested in a career in fields as varied as hotel management, revenue management, event planning, customer service
operations, or human resource management, you should consider a major in Hospitality Management.
*This program is pending final approval.

MANAGEMENT
The Management Major seeks to provide students with a strong foundation in management theory while instilling in them an
expansive and creative overview of contemporary organizations.
The aspects of management, organization, production, and labor are only a few topics that will be explored by students in this major.
Students will pursue studies in ethics, leadership, organizational behavior, and international management as well as have electives
such as Entrepreneurship, Labor Relations, and Managing Workforce Diversity to gain further understanding of the practices of not
only major corporations, but also the principles surrounding the success of the small firm. The management major will prepare
students for professional careers in business and not for profit organizations and is an ideal choice for students who have an
interest in graduate study in management, or an MBA program.
Upon completion of the Management major, students will:
• Complete a comprehensive management, leadership and organizational behavior component.
• Demonstrate problem-solving skills involving quantitative and statistical analysis.
• Demonstrate awareness of global aspects of business and the skills necessary to take advantage of international opportunities.
• Demonstrate awareness of ethical business behavior and incorporate ethical considerations into problem solving skill.
• Demonstrate strong communication skills in the variety of communications media.
Careers
If you are interested in leadership, team building, organizational behavior, human resources and consulting you should consider a
major in Management.

BEST. YOU. EVER.

- TANISE CANNONIER '15
ACCOUNTING
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in life and grow into a future leader. I want to inspire others to do the
same for themselves. Nothing is impossible!”

THREE

“The people at STAC have inspired me to reach my highest potential
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MARKETING
Marketing is a diverse discipline that includes social media, advertising, consumer behavior, sales, promotions, and communications.
It is the foundation for interactions between buyers and sellers. It is vital to be aware of and understand the changes that are
constantly taking place in this field and how these impact marketing decisions.
The course offerings at St. Thomas Aquinas provide insight and knowledge in the field of marketing which will help students learn
the skills, tools, and strategic techniques needed to excel in the field. The Marketing Faculty prepares students to have an understanding of the major decision areas in a marketing department, and develop their abilities to analyze, evaluate, and think critically
when implementing marketing strategy. Students will develop an understanding of how social, cultural, international, ethical, and
economic forces impact marketing. Emphasis is placed on written analysis, oral presentation, and extensive student discussion and
participation.
The basic objectives are to provide the student with a broad understanding of marketing concepts, the role of marketing in the firm,
and the various factors that influence business strategy and decision-making. These objectives fall under six main principles

SCHOOL OF BUSINESS

1. Knowledge: Students will gain knowledge of the functional areas of marketing including advertising, retailing, personal sales,
and marketing analytics.
2. Application: Students will develop a solid understanding of "how to apply" key frameworks and tools for analyzing competition,
and marketing strengths and weaknesses.
3. Creativity: Students will develop insight to include creative selection of target markets and blending decisions related to
product, price, promotion and place (marketing mix) to meet the needs of the customer and implement creative marketing
strategy.
4. Communications Skills: The student will develop the ability to present, defend, and critique problem analysis and solutions to
an audience of marketing peers. Emphasis is placed on written analysis, oral presentation, and extensive student discussion
and participation.
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5. Values: Students will analyze ethical issues in marketing and demonstrate an understanding of the appropriate strategies for
ethical decision-making.
6. Cross/Cultural Exposure: Students will develop an understanding of the challenges firms face when introducing products or
services in foreign markets and the various approaches they need to manage different cultural, legal and economic
environments.
Careers
A career in marketing has a wide variety of opportunities. The following areas are all included in the marketing field: consumer
behavior, advertising, public relations, social media, sales, retail, brand management, and market analytics; among many others.

Study Beyond Spotlight:
STAC Business students took second place in the
International Assembly for Collegiate Business
Education’s (IACBE) third annual student case-study
competition. The competition focused on business ethics
and the team's case study, titled "GM: Got Morals?",
examined the recent controversial recall by the General
Motors Corporation (GM) and the management decisions
of GM, specifically Mary Barra.
From L to R: Dannis Gash of IACBE, Professor Christine Cahill,
Gina Funaro ‘15, Brittany Platt ‘14, Nicole Bonnani ‘15,
Caitlin Zungoli ‘15 and Dr. Chip Mason of IACBE.

SPORT MANAGEMENT
A sport management major explores the many dimensions of the sports business, which include marketing and promotions, facility
and event management, socio-cultural issues, and law. Learning to engage, assess, and evaluate the role sports play in our culture
is a vital component in the field of sport management.
St. Thomas Aquinas College helps you to develop the skills necessary to prepare you to promote sports teams, manage events and
facilities at a sport facility, or encourage the potential in youth by directing community sports programs or as a sports camp director.
The graduates from the major will be capable of providing leadership and dealing with changing social values, knowledge, and
attitudes as they apply to the dynamic field of sport management.
Upon completion of the Sport Management major, students will:
•
•
•
•
•
•

Gain knowledge of the functional areas of sport management including facilities, budgeting, scheduling and supervision.
Understand the importance of planning and organizing sports.
Have a better understanding of the importance of customer service.
Develop knowledge in working with staff, groups and volunteers.
Recognize their abilities of leadership and formulate their own leadership style.
Begin to understand the greater accountability on the part of sport managers as it relates to ethics and social responsibility in
sport.

Option for Accelerated Advanced Study
St. Thomas Aquinas College students have the ability to begin working toward their Master of Professional Studies degree in Sport
Management at St. John’s University while completing their bachelor’s degree through an affiliation agreement between the two
institutions. This will provide them with an advantage and head start in their graduate studies in a growing field.
Careers
Potential employers may include Sport agencies, Sport marketing firms, Professional and amateur sport organizations, high schools,
colleges, sport facilities and Sport media.

ACADEMIC MINORS
Several of our academic majors are also offered as a minor. See Programs of Study (page 9) for all available minors or visit us online.
The following is a list of unique minor programs available for study.
Business
Students who choose to partake in the study of business administration as a minor will be taught the basic concepts and essential
topics needed to understand and participate in the field of business.
Economics
A minor in Economics will give students an insight into economic principles and the analytic tools needed to understand the role of
economics in different markets, business cycles, and fiscal and monetary policy.
Human Resource Management
It's often stated that an organization's greatest resource is its employees. Students will have the opportunity to learn how to manage
this resource, thereby increasing overall organizational effectiveness and efficiency.
International Business
More business transactions take place across national boundaries than ever before and that ascending trend is likely to continue in
the foreseeable future. A minor in International Business provides students with the skills, knowledge and attitude required to thrive
in today's global environment.

Sport Management
A Sport Management minor allows students to explore the many applications of sport management including, marketing and promotions,
facility and event management, recreation and coaching, and socio-cultural and legal issues. Learning to engage, assess, and evaluate
the role sports play in our culture is a vital component in the field of sport management.
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Marketing
A minor in Marketing will provide students with a broad understanding of marketing concepts, and the application of marketing
theories in a variety of business situations. Students will have the opportunity to study marketing applications in a variety of areas
including: social media, consumer behavior, advertising, brand management, sales and marketing research.

FIVE

Management
Students will learn the basics of management theory and the different approaches corporations, not-for-profits, and entrepreneurial
organizations apply to succeed in the current economic environment. This minor is especially appropriate for students with nonbusiness majors with a career focus.
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CAREER DEVELOPMENT IS A RESOURCE YOU CAN TAP RIGHT FROM YOUR FRESHMAN YEAR TO
PREPARE FOR YOUR FUTURE AND, MORE PRACTICALLY, TO SUCCESSFULLY ENTER A COMPETITIVE
WORKFORCE WHEN YOU GRADUATE.

READY TO LAUNCH

SCHOOL OF BUSINESS

From internships and virtual career fairs, to etiquette seminars, resume building workshops, and mock
interviews, through our Career Network around the nation and alumni visits to campus, we pair alumni
with students in a collegial and relaxed setting for a real-world perspective on life in the field. Often
these relationships lead to internship and employment opportunities, channels for sound professional
advice, and everlasting friendships. Ideally, we hope our alumni will inspire our students professionally,
academically, and philanthropically. Visit www.stac.edu/careerdevelopment to learn more.

On Campus MBA Program
The On Campus MBA is designed for full-time professionals that prefer the convenience of a local
campus. Classes are offered entirely on weekends. Students may interchangeably (or concurrently)
enroll in online and on campus courses.

Online MBA Program
The Online MBA is perfect for students who desire the flexibility of virtual classrooms that are always
open. Online courses are taught by the same instructors, and follow the same quarterly schedule, as
traditional (on campus) courses.
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Program Requirements
The Master of Business Administration degree requires a minimum of 33 credits of the following:
Core courses (9 credits), Business Communications (3 credits), Upper Level courses (15 credits), and
Capstone courses (6 credits). Applicants without applicable undergraduate business preparation may
require up to an additional 24 credits of Core courses.
The structure of our MBA programs allows students to plan course loads around work schedules, so
that education and employment won’t conflict. The programs are offered in nine-week quarters, with
new quarters beginning each September, December, March, and June.
Students can choose a concentration in:
Finance* | Marketing* | Management* | General MBA
*On Campus MBA Program only

Advanced Certificate Programs
The School of Business also offers Post Baccalaureate Certificates in Finance,
Management, and Marketing. Advanced Certificates are designed to provide
discipline specific graduate courses for individuals in the workforce who desire
or need graduate level work to enhance current skills and career advancement
goals. The Advanced Certificate in Finance, Marketing, or Management
requires five upper level courses (plus associated prerequisites) in the
specific concentration.

“The flexible nature of the program enables busy professionals to enroll.”
- ANDREW COUPE, MBA - FINANCE
INVESTMENT CONSULTANT

Alumni In The Field
Patricia Davies ‘82
Accountant
Sony Corporation
Kevin Jones ‘83
Economic Analyst
Orange & Rockland Utilities
Vincent L. DeLucia '87
Executive Vice President
President Hudson Valley Market
Sterling National Bank
Nancy Breving ‘91
Senior Financial Analyst
Sony Electronics Corporation
Susan Bird ‘91
Security Administrator
IBM Corporation

Where They Are Now
To see the value of a St. Thomas Aquinas
College education, look no further than
our alumni who are pursuing advanced
degrees and achieving success in careers
across a wide range of industries.
Our alumni include CEOs of international
corporations, financial analysts at leading
investment firms, social media experts,
and award-winning journalists.

lawyers and politicians working to ensure
justice, and performers who are entertaining audiences across the nation. In so
many diverse professional paths, graduates
of St. Thomas Aquinas College are applying
their education to achieve their personal
best, reach out to others, and make the
world a better place. We know that you
can do it, too.

They are teachers educating new
generations, doctors who heal the sick,

Ann Sullivan ‘95
IT Architect
McKinsey & Company
Cinzia Squillini ‘97
Senior Financial Analyst
Verizon Wireless
Jani Samir ‘97
Financial Analyst
KPMG
Ryan A. Hidalgo '99 MBA '11
Mall Manager
The Shops at Nanuet
Sandra Alvarez ‘01
Special Auditor Investigator
NYS Attorney General's Office
Stephanie Noble ‘01
Accounting Manager
Active International
Ryan O'Connor ‘03
Risk Analyst
Marsh USA
Marissa Fremont ‘05
Senior Associate
KPMG
George Atanassov ‘08
Senior Auditor
Deloitte & Touche LLP
Christopher Lafuentes '12
Point 72 Asset Management, L.P.

Nick Palumbo ‘15
Inside Sales Representative
Madison Square Garden
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Sabrina Eggink ‘15
Sales
NY Mets

SEVEN

Nick Barbalatto ‘13
Facilities Operations Manager
Rockland Boulders
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Learning in the Field
St. Thomas Aquinas College students
intern at a wide range of organizations
and companies, both locally and in
nearby New York City. For example:
BY LINKING ACADEMIC PROGRAMS TO THE REAL WORLD, WE OFFER
VALUABLE OPPORTUNITIES TO ENRICH YOUR EDUCATION THROUGH
HANDS-ON EXPERIENCES. THIS MEANS YOU WILL ENTER THE WORKFORCE WITH PRACTICAL AND MARKETABLE SKILLS.

SCHOOL OF BUSINESS

INTERNSHIPS and
EXPERIENTIAL LEARNING

2016

At St. Thomas Aquinas College, the Experiential Learning and Study
Beyond requirements are designed to integrate classroom knowledge
with professional experience and give students a hands-on opportunity
in a professional environment. The Director of Experiential Learning, the
Internship Faculty Mentor, and their Internship Supervisor, guide and
support students securing these opportunities and achieving their
educational and professional goals. Benefits of an internship include
career development, research and networking. Working with mentors in
a professional setting student will learn techniques and skills important
for their future careers.
Working with a faculty advisor as well as the resources in our Career
Development office, students can find a placement in their desired
profession. In addition to exploring career possibilities, life-shaping
experiences like this will enrich your college years and make
you a more attractive job candidate.

“Taking part in a 6-week internship abroad (Spain)
enhanced my knowledge of the business world and
enriched me both professionally and personally. I'm
inspired to continue traveling so I can learn more
about my career from an international perspective.”
- JOHANA DUARTE ‘14 - ACCOUNTING

Academic Federal Credit Union
Active International
ATF – Bureau of Alcohol,
Tobacco, and Firearms
Blue River Media
Blythedale Children's Hospital
BNY Mellon
Brega Transport
Clarins
Cablevision, Inc.
CNBC
Eastern Planning
Eclaro International
ESPN
Fox News TV
Goya Foods, Inc.
Helen Hayes Hospital
IBM
IRS – Criminal Investigations Division
JP Morgan Chase Bank
Kellogg Company
Key Bank
KPMG
Lifetime Television
Madison Square Garden
McGraw-Hill Companies
Merrill Lynch
Morgan Stanley
MSNBC
MTV Networks
NBC TV
New York Giants
New York Mets
New York Rangers
NYS Department of Tax
and Finance
NYS Office of Attorney General
Prudential Securities
PWC
R.H. Donnelly
Rockland County Youth Bureau
Siller & Cohn Finance
Sony Corporation of America
Sterling National Bank
U.S. Department of Commerce
Verizon Wireless
Volvo Cars of North America
Walt Disney
Group Z-100 FM

WE’RE PROUD TO OFFER MORE THAN 100 MAJORS, MINORS, SPECIALIZATIONS, AND DUAL-DEGREE PROGRAMS. VISIT
US AT WWW.STAC.EDU FOR AN UP-TO-DATE LISTING OF ALL OFFERINGS, INCLUDING OUR GRADUATE PROGRAMS AND
STRATEGIC ALLIANCES FOR GRADUATE STUDY.

PROGRAMS OF STUDY
SCHOOL OF ARTS AND SCIENCES
Art Therapy
Biochemistry
Biology
Communication Arts
- Journalism
Computer Science
- Animation & Gaming
- Information Usages
& Management
Creative Writing
Criminal Justice
English
Forensic Science
History
Liberal Arts & Sciences
Mathematics
- Actuarial Science
Medical Technology
Natural Sciences
- Biology
- Chemistry
- Physics
Philosophy/Religious Studies
- Christian Traditions
- Ethics
- Philosophy
- Religious Studies
- Social Justice
Pre-Dental
Pre-Law
Pre-Medical
Pre-Pharmacy
Psychology
Romance Languages
Social Sciences
Spanish
Therapeutic Recreation
Visual Art
Visual Communications
- Graphic Design
- Media Art

Our academic programs and faculty are focused on
providing you with the tools and skills you'll need to
succeed in any career you choose!

DUAL DEGREE PROGRAMS
Biomedical Engineering
Chiropractic Medicine
Engineering
Physical Therapy
Podiatric Medicine

MINORS
Art Therapy
Biology
Biotechnology
Business
Chemistry
Communication Arts
Computer and Information Science
Computer Science
Criminal Justice
Economics
Education
English
Fine Arts
Graphic Design
History
Human Resource Management
International Business
Journalism
Management Information Systems
Marketing
Mathematics
Performing Arts
Physics
Public Relations
Religious Studies
Social Media
Sociology
Spanish
Sport Management
Therapeutic Recreation
Writing

SCHOOL OF BUSINESS
Accounting
Accounting/MBA (150 Credits)
Finance
Management
Marketing
Sport Management
SCHOOL OF EDUCATION
Educational Studies
Art Education (K-12)
Early Childhood & Childhood
Education (Birth-6)
Childhood Education (1-6)
Childhood & Special Ed (1-6)
Adolescence Education (7-12)
- Biology
- Chemistry
- English
- Mathematics
- Social Studies
- Spanish
Middle Level Extension (5-9)
5-YEAR DUAL DEGREE PROGRAMS
Childhood & Special Education,
Grades 1-6, BSEd - MSEd
Mathematics & Special Education,
Grades 7-12, BS - MSEd
Social Studies & Special Education,
Grades 7-12, BS - MSEd
Spanish & Special Education,
Grades 7-12, BA -MSEd

PLANNED NEW PROGRAMS FOR 2016
Exercise Science
Healthcare Management
Hospitality Management

IACBE
International Assembly for Collegiate Business Education

Michael Murphy, MBA
Dean
mmurphy@stac.edu
845.398.4118

Christine Cahill, Esq.
Assistant Dean
ccahill@stac.edu
845.398.4121
Mary Vota
Director of Experiential Learning
mvota@stac.edu
845.398.4123

GRADUATE BUSINESS
mba@stac.edu
845.398.4130
NINE

SCHOOL OF BUSINESS
845.398.4109
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CONTACT
INFORMATION

COME
FOR
A VISIT

Experience St. Thomas Aquinas College
firsthand. Come and see our campus,
talk to other students, meet our faculty,
and see for yourself why students
consider our college a true home away
from home.
Visit campus: www.stac.edu/events
Learn more: www.stac.edu/IVB
Call us: 845.398.4100
Email us: visitus@stac.edu

Get Connected

Find STAC on your favorite social network! www.stac.edu/contact_us.html

NYC Metropolitan Area
(20 minutes from the heart of Manhattan)
125 Route 340, Sparkill, NY 10976 | 845.398.4100 | www.stac.edu
A U.S. News & World Report Top-Tier Institution
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